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Figure 1: EIU: - top 10 cities’ quality of life ranking 2009
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~ |« Today 325 city-regions (pop. over 1
million) compete in times of
globalization and economic crisis »

Prof. Allen Scott, UCLA




UN ENJEU POUR LES VILLES
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PARADIGME D’UN DEVELOPPEMENT DURABLE
POUR LES VILLES HISTORIQUES
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Etude INEUM Consulting 2010

Deuxieéme édition du barométre sur l'attractivité culturelle des territoires

En 2009, Ineum Consulting a proposé un barométre sur 'attractivité culturelle des territoires en
croisant, pour un panel de 32 villes, des indicateurs de performance économique et d'intensité
culturelle et universitaire. Une corrélation a été établie : « Plus les villes fendent vers un nombre
d'equipements cultureiz supeéneur 8 8 pour 100 000 habitants, une dépense culturelle annuelle
publique de 100 euros par habitant, un nombre d'éiudiants supérieur a8 10% de la population,
plus il est probable que le nombre annuel de touristes par habitant soit supérieur 3 5 et le taux
de chbmage inférieur 4 8% ». En 2010, le barométre s'enrichit de nouvelles villes (objectif 50) et
I'étude traite également la question de la formation et de I'emploi culturel.

= Telécharger I'étude de cas sur Abu Dhabi
= Télécharger I'étude de cas sur Avignon

= Telécharger I'etude de cas sur Bamako

= Telécharger I'etude de cas sur Bilbao

=

= Telécharger 'étude de cas sur Casablanca
= Telécharger I'etude de cas sur Florence

= Télécharger I'etude de cas sur Los Angeles
= Telécharger I'étude de cas sur Montréal

= Telécharger I'étude de cas sur Mumbai

= Telécharger I'étude de cas sur Nancy

= Telécharger I'etude de cas sur Nouvelle Orleans
= Telécharger I'étude de cas sur Paris

= Telécharger la bibliographie et les sources statistiques
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DE LA CONSERVATION DU MONUMENT
A LA MISE A VALEUR DES PAYSAGES HISTORIQUES URBAINS

-
FRAMCESCO BANDARIN AND ROMN VAN QOERS ew

THE HISTORIC " life for .

URBAN . hlstorlc
L ANDSCAPE

Managing Heritage in an Urban Century
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REFLEXIONS

SUR LA GESTION
DU PATRIMOINE IMMOBILIER
DES VILLES HISTORIQUES




Le patrimoine culturel immobilier est un bien public
non-rival et non-exclusif qui crée des externalités
hors marché




Fig. 14: Bilbao Ria 2000, distribution of shares (in %)
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Sowrce: based on B#tao Ria, 2000 (online)
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REFLEXIONS

SUR LE FINANCEMENT
DU PATRIMOINE IMMOBILIER
DES VILLES HISTORIQUES




MECANISMES DE FINANCEMENT

PRICING (Marché) « | pay, | benefit, | care »

SUBSIDIZING (Intervention publique)

DONATING (3¢™e sphére de financement)
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Systems of Cities

Harnessing urbanization for growth and poverty alleviation

THE WORLD BANK URBAN AND LOCAL GOVERNMENT STRATEGY

@ THE WORLD BANK
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1970-1979 1980-1989 1990-1999 2000-2009

Evolution of Bank investment in cultural heritage and sustainable tourism, in M USD.




REFLEXIONS

SUR L'INVESTISSEMENT A LONG TERME
DANS LE PATRIMOINE IMMOBILIER
DES VILLES HISTORIQUES







Historic Center New Neighborhoods Extreme Periphery
min. max. min. max. min. max.

7,810 13,310 3,600 4,780 2,840 3,660
5,010 8,000 3,029 4,068 -
5,905 8,900 3,011 4,654 -

2,714 4,500 2,202 2,865 -
2,125 3,400 1,909 3477 -
3,230 9,266 2,158 3,250 -




Portland, Oregon Residential Sales Per Year
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59% of designated heritage properties did better than the
average, non-designated properties.

62% for Windsor

87% for London

88% for Oakville

92% for Haldimand-Norfork
During both good and bad economic conditions and in both
cases, the designated heritage properties performed better than
non-designated properties
Data for non-heritage properties were positively correlated to
heritage designation in the neighbourhood




Irvington Historic District Price Premium

Before Historic
District Creation




University of Pennsylvania
ScholarlyCommons

‘Theses ( Historic Preservation) Graduate Program in Historic Preservation

1-1-2011

Asse:-;sing the [mpact of Local Historic District
Designatian on Mﬂrtgage Foreclosure Rates: The
Case of Philadelphia

Kimberly A. Broadbent
University of Pennsyliania




Spring Garden
Historic District

Map 19. All foreclosure data, represented by black dots, for the study period. Local historic
districts used in this study are shown in dark purple, and all comparable neighborhoods used in
this study are shown in light purple.




Local Historic Non-designated
Districts Comparable
Neighborhoods

Number of single-family residential housing units, total | 3082 6818

MNumber of single-family residential mortgage 13 55
foreclosures, total

//

Number of foreclosures per 1000 properties 4.2 8.1 )
\ /

Table 7. Aggregate data results of all local historic districts and comparable neighborhoods used
in this study.




Figure 3: Commercial Building Energy Use by Vintage
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URBAN
SERIES
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Economic Impacts of Cultural
Heritage Projects in
FYR Macedonia and Georgia
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Measuring Willingnessto Pay

® “How much would you be

willing to pay for this?”

Leave answer open-ended;

don’t provide price points

Graph the percent willing to

pay at each price point (i.e., if

a respondentis willing to pay

540, sheis willing to pay less)
Use for a rough estimate and
test using other techniques

vovici




Housing comfort value

Table 1 shows the results of the backward regression analysis at a confidence level 95%.

Table 1. The willingness to pay for housing comfort

Variable

Unit

Willingness to pay
in Euro

Willingness to pay
in % of the average
real estate price®

Constant

1 house

139,263

60.55

Volume

1m3

178

0.08

Sun-facing position

Yes or no (dummy)

36,158

15.72

Lot size

1 extra m2

35

0.02.

Detached house

Yes or no (dummy)

59,589

Authenticity

1 class higher

-30,388

Distance to the town
centre

1 km further from
the centre

14,287

Number of historical
facade elements

1 extra element

3,777

a: The percentages do not add up to 100, since a house that has all characteristics has a value

which is higher than the average value.

Ruijgrok E.C.M.

The three economic values of cultural heritage: a case study in the Netherlands

Journal of Cultural Heritage, 7, 206-213

The Netherlands

Tieler and Culemborgerwaard.

2006




Tentative
mapping of
resident’s
willingness-
to-pay

Getty Conservation
Institute
Los Angeles
2009
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How Walkability Raises
Home Values in U'S' CItles Joe Cortright, Impresa, Inc.

Executive Summary August 2009

More than just a pleasant amenity, the walkability wvalue households attach to mixed-use

Data from 94,000 real estate transactions in 15 major markets




Facteurs d’attractivité des villes

1- intensité culturelle
2- économie de la connaissance
3- cadre de vie / environnement

4- développement des entreprises




Visual arts activities in Province of Venetia, Italy

The cross-sector dynamics
Source: IUAV and Christer Gustafsson
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HOME ASSOCIATION SCIENTIFIC COMMITTEE NETWORK ACTIVITIES EVENTS PRESS

nternationale Vereinigung der lebenswerten Stadte
Int t le V gung der lel ten Stadt
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What kind of opportunities did Cittaslow
movement provide for you and your relatives?

cifteasiewn

PRESENTATION OF SEFERIHISAR

PROTECTION OF LOCAL PRODUCTION
POPULATION GROWTH
CHANCE TO WORK FOR WOMEN

LANDSCAPING

INCREASING AT CULTURAL AND
ARTISTIC ACTIVITIE

INCREASING AT SOCIAL ACTIVITIES

NO GAINS - NO IDE




« Nothing is more important as the identity and liveability
of a place in bringing economic success »
Robert Solow

« There's no such thing as civilization. The word just means
the art of living in cities”
Roger Zelazny
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